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Unique to other insured objects, a work of
art is characterised by its historical, financial,
emotional and aesthetic value.

A comprehensive insurance offer is therefore
essential to protect an insured work of art in
the event of destruction, damage or loss.
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Our offer has 3 components we
deliver to our clients and distribution
partners with expertise and passion:
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Jean Gazangon
(CEO)

Eleonora Claudia Melato
(General Counsel)

Dr. Hans-Jurgen Kronauer
(Head of Underwriting)

Caroline De Combarieu
(ARTE Generali France)

Anna Maria Amato
(Head of International
Underwriting and Exhibition)

Camilla Marangoni
(Head of Digital)

Rebecca Roj
(ARTE Generall ltaly)

Iris Handke
(Head of International
Business Development)

Philippe Bouchet

(Head of ARTE Generali France)

Julia Ries
(Head of ARTE
Generali Germany)

Daniele Melchiori
(Head of Finance)

Letizia Miranda
(Digital Marketing Specialist)

Leonie Mellinghoff
(Head of Art
Relations & Marketing)

Maurizio Zaffaroni
(Digital IT & Development)

Kathrin Schmitz
(ARTE Generali Germany)

Susanne Paul
(Communications
& PR Manager)

Cristina Resti
(ARTE Generali Italy)

Bernd Pokorny
(Office Manager)

Johannes Kasek
(ARTE Generali Germany)

Stefan Gébel
(Head of Communications &

Corporate Social Responsibility)

Marco Lo Presti
(Finance and Business
Development)

Italo Carli
(Head of ARTE Generali Italy)

Dirk Pérs
(ARTE Generali Germany)

ARIE







